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Grade Assessment. Your grade will be based on a paper due on the last day of class. As you
know, the field requirement for industrial organization is a paper. The paper for this class ideally
will be a springboard for your field requirement. The paper will consist of a brief review of the
literature, a model, and some basic results of the model. All students will present an article in class;
this should be related to your paper topic. I will be happy to go over specific papers to examine
and present in class.

I will tell you what papers that we will cover each week. You are expected to have read the papers
before class. At the start of each class, I will randomly ask one of you to give a five-minute synopsis
of the paper that we will discuss. This is to induce you to be familiar with the paper that will be
discussed in class to enable you to both understand the paper better and how the model works.
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