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Grade Assessment.  Your grade will be based on a paper due on the last day of class.  As you 
know, the field requirement for industrial organization is a paper. The paper for this class ideally 
will be a springboard for your field requirement. The paper will consist of a brief review of the 
literature, a model, and some basic results of the model. All students will present an article in class; 
this should be related to your paper topic.  I will be happy to go over specific papers to examine 
and present in class. 
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   Discounts” working paper.  

*Fang and Norman (2006), "To Bundle or Not to Bundle," RAND 37(4),  
946-963. 

  *Armstrong, M. and J. Vickers (2010),”Competitive Nonlinear Pricing and   
Bundling,” RESTUD, 30-60. 
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E.  Models with Switching Costs and Network Externalities 
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 78, 83–111. 

 *Biglaiser and Cremer (2014), “The Value of Incumbency in Heterogeneous  
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F. Two-Sided Markets 
  Caillaud, B. and B. Jullien (2003), “Chicken and Egg: Competition Among  
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*Rysman, M. (2009) “The Economics of Two-Sided Markets”Journal of 
Economic Perspectives, Volume 23, Number 3,  Pages 125–143 

  *Armstrong, M. (2006), “Competition in Two-sided Markets,” RAND, 2006,  
  *Hagiu, A. (2009) “Product Variety and Two-Sided Platform Pricing,” JEMS, 
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  * Halaburda and Yehezkel,(2013) “Platform Competition under Asymmetric  
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*Ambrus, Calvano, and Reisinger (2013), “Either or Both Competition: A two- 
Sided Theory of Advertising with Overlapping Viewership,” mimeo. 

*Hagiu and Jullien, (2011) “Why do Intermediaries Divert Search,”RAND 337- 
 362. 
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G. Product Selection, Quality, and Advertising 
       *Tirole 95-129, Chapter 2 
           Akerlof  (1970) "The Markets for Lemons: Qualitative Uncertainty and The  

Market Mechanism," QJE 488-500. 
            *Shapiro (1983) "Premiums for High Quality Products as Rents to Reputation," 

 QJE, 59-680. 
            Milgrom and Roberts, (1986)"Prices and Advertising Signals of Product Quality",  
   JPE,796-821. 
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 *Biglaiser and Friedman, (1994) "Middlemen as Guarantors of Quality"  
International Journal of Industrial Organization, 509-531. 

 ____ and ____ “Adverse Selection with Competitive Inspection,” JEMS, 1999, 1- 
   32. 

 Taylor (1995),” Economics of Breakdowns, Checkups, and Cures," JPE 
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 *Pessendorfer and Wolinsky (2003), “Second Opinions and Price Competition:  
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